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oglsthe 1y dwhewnsmudsfdesinuinunin mvazen savdasitaue aswiuds n1su3nig
qunm andrsavAviemyigndveu Lus

5.n50uas18ld (Revenue Streams—RS) 31¢ldvesgafiadl ianlnutauasiiyadvinle
seldvdnunanensamdsiinngla

Hadheuei91519 9 1aa Hudunuiidessis

6.15MNTUAN (Key Resources—KR) Asdpsillunisdniiugsia asreduduazuinisd
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AtuaMIUUTENUAINANIRAAAAUATLA USNTVBANYATN ST IRaE 10,000 U

3. Abanglun1sRnausd 298U 7,500,000 U
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a$1ansml 2 unu leglinasianduaiuddyvesgnan 2 arsunsnagunule
unumis seydurdsrenuarguds samdsantufiluegunsd vh status quo as
vuns iy Fusmsazeguunnuuan warliudloivunmdseasauldlsslon]
Mnunundn (core) wéa mnlilaldussleminnunundn core tu 151 dugosld
loN1a91NN1SAAIABLUNY




30

YUN

Theme

1981980

12

fumauit 12 : ssymirefidudisiunadnduladovasgndild (Customer's
decision-making unit : DMU)
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Sunaudl 15 : 2anuUUluAagIna (Business model)
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YURBUN 16 : A9IAT9319351A1 (Pricing framework)
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LTV 28357371
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MefrinsruIunstagdiiunisedidlslusserdu nan 11 Tussesdu i
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COCA)
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business product : MVBP)

godeninensiagaUseleyioanty)

JUNBUN 22 @ @F1EUAMUUTUATIgALNENAGRUAAIA (Minimum  viable

MVBP Ao dsfignanansalsussleviainnisine wazawnsali
feedback fuisld deduTsmaiunsmeaeuauufigiuvdnuuy MVBP &1 MVBP
WU nfinuInaIn3dsn1s MVP o9 Lean  startups (nsasamsnonlagln
ardrdnyfuauaiiduiloaviofliaslésu uasdatumsandunoudiliddyvio
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YUABUN 24 : NAILILNUKNAAAM (Product plan)

NANNITABNITARUINILEDNAN9Y) teseuliasvtiiane
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Successful Startup
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#197 kATARUHANAUNITITEUS Rounihiiszanaeuty wvhaui BM 11 T wasd

TdnafinnnawnuInagiiuiiaes ol AknaduaAT dmsunaInmInim
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